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1 Crossing cultures 5 5 - 5 y4yacTuve B Auanore;
TemaTuyeckas
npeseHTaLus



2 Building a relationship

3 People at work

4 About the company

5  Making conversation

6 Meetings and discussions

7 Country profile

marepuana;
06CYXXAEHUE,;
ponieBas urpa; case
study
MoHonornyeckoe
BbICKa3bIBaHWe,;
y4yacTvie B Auanore;
TemaTmnyeckas
npeseHTauus
marepuana;
06CYXXAEHUE,;
ponieBas uUrpa; case
study
MoHonornyeckoe
BbICKa3bIBaHWe;
y4yacTve B Ananore;
TemaTunyeckas
npeseHTauus
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00CyXaeHWe;
ponieBas Urpa; case
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posieBas urpa; case
study
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06CyXaeHMe;
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8  Getting around

9  Living American style

10 Socializing

11 Marketing across cultures

12 Products and services

13 Promotion grasp

npeseHTaums
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06CyXaeHMe;
poneBas Urpa; case
study
MoHonoruyeckoe
BbICKa3bIBaHVe;
y4yactue B Ananore;
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poneBas Urpa; case
study
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BbICKa3bIBaHVe;
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poneBast Urpa; case
study
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study
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14 Business communications

15 Speeches and presentations

16 Challenges to management

17 Company visits

18 Business travel

19 Plans and future prospects
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TemaTuyeckas
npeseHTauus
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06CYXXAEHUE,;
posieBas Urpa; case
study
MoHonoruyeckoe
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y4yacTue B guanore;
TemaTtuyeckas
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martepuana;
06CY>XAEHUE,;
posieBas uUrpa; case
study
MoHonorunyeckoe
BbICKa3bIBaHWE,;
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study
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posieBas uUrpa; case
study
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yyacTue B AVasore;

TemaTuyeckas
npeseHTayus
marepuang;
06CyXaeHMe;
poneBas Urpa; case
study
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