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Ne DOpMbI TEKYLLETO KOHTpONS KonuuyectBo 6annos
3a NONOBUHY
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1. MocewaemMoCTb NeKLUA U CEMUHAPOB 2
3. AKTMBHOe BOBIEYeHUe B MHTEPaKTUBHbIA NpoLiecc 4
4. | OTBeTbl Ha BONPOCHI HA CEMUHAPCKOM 3aHATUM 2
5.  CamocrosTenbHas pa6orta 4
6. AHanuTuyeckui pa3bop Hay4HbIX ny6GnuKauumn no 4

npo6neme (NOAroToBKa Te3MCOB COOOWEHUN K
BbICTYMNMEHNIO Ha CEMUHape)

20 AHanus KOHKPeTHOW CMUTyaLuun u NOAroToBKa 4
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