denepanbHOE rocy1apcTBEHHOE 00pa3oBaTeIbHOE OOJPKETHOE
YUpEXKIECHHUE BhICHIET0 00Opa3oBaHUs

«®PuHaHcoBbIil yHUBepcuTeT npu [lpaBurenscree Poccuiickoin @egepanum»

(PuHAHCOBBIA YHUBEPCUTET)
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MockBa

O 3akpenieHnu 3a cTyJeHTAMHU
TEM H PYKOBOAMTE/IeH BBIMYCKHbIX KBATH(QHUKALHOHHBIX pa6oT
(PakyabTer '"'Brlcmas mkosa ynpasienns')

B cootserctsuu ¢ IMonoxeHneM o BBIMYCKHOM KBaIU(DUKALHOHHORMH paboTe 1o
nporpaMMamM 0OakanaBpuaTa U MarucTpatypsl B OHHAHCOBOM YHUBEPCUTETE,
YTBEPXKICHHBIM  mpukazoM  @DuuyHusepcuteta ot 18.10.2021 No 2203/o0,
IPpUKa3HBaIo:

3aKpeNUTh 32 CTYAEHTaMM, OOy4YarOIMMUCSA MO OYHOH (GopMe OOydeHHs Mo
00pa3oBaTeNbHbIM  MpPOrpaMMaM  BBICIIErO 00pa3oBaHMsi -  IporpaMmmam
OakanaBpuara, TeMbl M PyKOBOJUTENEHl BBITYCKHBIX KBaIU(PUKALMOHHBIX paboT OT

or  Kadenper mapkerunra @axynereta "Bplcmas  Imkoja yhpasiieHus"
(mpunoxenue).

OcHoBaHnue: 3asBJICHUS CTYJEHTOB.

Hexan ®akynbrera

"Beicmas mikosna ynpasinenus" I''M. KageipoBa
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QaxynbreT "Bricmas wkona ynpapneHus"

Hanpasnenne noarorosku 38.03.02 «MeHemxMeHT

ITpunoxenue

K pukasy OuHyHUBEpCUTETA

o1 N2 o RFSY6

[Tpodums  «Yupapnenne Mmapketurrom/Marketing Managementy

4 xypc
N Yué€Has cTeneHs,
Qamuus, . ’ y4€HOe 3BaHue,
Ne : Tema BoInyckHOH UMS$, OTYECTBO
, HMs1, OTYECTBO S JOJDKHOCTE
n/m KBaTU(PHUKALIHOHHOM paGoThI PYKOBOJIUTES
CTyZICHTa PYKOBOJUTEISI
(koHCYyNBTAHTA)
(KoHCY/IBTaHTA)
1 2 3 4 5
Yuebuas rpynna YM21-1
Advancement of an effective
1 AJDKSIH ApMeH system for the development (3yenkosa IOnus

AKOIIOBHY

and adoption of management
decisions by the organization

AJeKcaHIpOBHA

K.M.H., IOLICHT

A¥nynoB Kupumnn

The influence of the
organization's image on sales

I"'aBpununa Onbra

4 JMurtpuesuy management on the consumer [[laBmosna Feols HOlER
market
Development of an
3 Augpeesa Jlapes organization's performance Ilpoxoposa Mpuna |cTapiumii
AJleKCaHApPOBHA marketing strategy on the ['enHanneBHA IIperno1aBaTeslb
basis of «Smart Retaily LLC
The influence of the image of
4 Bacuna Kpucruna the company on retail sales Maxkapos JImutpuit
AnekceeBHa management (based on the Uropesuu ool LTS
gemen p
example of «VkusVilly JSC)
Development of a new
5 Boponaesa Esmusaserta |product and bringing it to the |[Iparycesuu Bukrop T
AHTOHOBHA international market on the  |Poanbrosuy oA
bases of «Lubyatovo» LLC
Development of a digital
6 I'ypoB Tauuun Eaxk'e ting strategy lndaw llonsBuna Mapus  [k.9.1., JIOLIEHT,
Hropesuu Al Gompany under . |bopucosua JOIEHT
current international sanctions
pressure
7 Hmutpuesa Japes D:EI?P Te?t (t)f dl%} ta}l Makapos JImutpuii
Cepreesra marketing strategy for a roperms K.3.H., TOLEHT

digital agency




(%)

3aifiesa Esrenns

CRM as means of effective
management of an

Makapos Imutpuit

8 organization (based on the K.3.H., JOLIEHT
MICIPERER Al}lgderSon Family Cafe, s pC
franchise «Kasl» LLC)
Development of measures to
9 3enenckas Akcunus  |[improve the quality of INparyceBuy BukTop K.¢b-M.H., IOTeHT
JmuTtpuesna services provided by PoanpmoBuy i
organization
Content-marketing as a tool
10 Kanserqaxosa Keenus |for promoting IT services and |T[Iparycesuy Buxrop K.-M.H,, NOTEHT
CepreeBna goods on the e-commerce PoanbnoBuy Bl il
market
Influencer marketing as a tool
0 Do g _for brgnd p‘opularizatim’l and ([Ipoxoposa Mpuna |cTaprmii
impact on the company's I'ennanpeBna [IpenoaaBaresb
economic performance
Development of a strategy for
12 Masnsimesa Jluna digital promoting a new [Tpoxoposa Mpuua  |cTaprrwis
~ |PunaroBua gamedev product to the I'ennanpeBna IpenoaaBaTe/ib
e-commerce market
Development of a strategy for
13 MunakoB Auapeii promoting a new product to  |TIpoxoposa Wpuna |crapumit
Koncrantunosuy the market in the sphere of  |[ennansenna IpenonaBaTesib
ergonomic furniture
Development of a strategy for
14 Hasapkuu Bopuc promoting a new product to |[Ipoxoposa Wpuna |crapumit
Buxroposuy the telecommunications I'enHanbeBHa NpenogaBaTeiib
market
The evolution of brand
loyalty in the digital age
(based on the example of 3yenxosa FOus
15 |Hryen Txuy Jlaus Public Joint-Stock AJlEKCaHIPOBHA e
Corporation Sberbank of
Russia)
Development of the
16 Cunnes Msan blockchain technology role in |TTousBuna Mapus  |x.3.1., nouenr,
AHIpeeBuY enhancing marketing bopucosua JOLEHT
efficiency
C New product promotion .
17 yo66oTuH Mypar strategy for «T&Ty» LLC IIpoxoposa Mpuna |cTapmmmii
MyccaeBuy IS Hb | 4 % s
Y mineral water market = HEEHE e
Development of
recommendations for the
18 X}J(I)éalfxcﬂ IMapx reorganization of company’s HonsiBuna Mapus  [x.3.1., nonenr,
SR management based on the use bopucosna AROTET
of digital technology
The role of mobile marketin
19 Hapusn Mapuna in shaping consumer habits i% Hparycesna Buxrop

ApTaKOBHY

retail industry

PoanpnoBuy

K.(b-M.H., moTIenT




Management of PR activities

YepHosa Exarepuna § ails IIpoxopoBa Upuna |crapuimii
20 [ 252 P for an organization in the e P P
AJexcanIpoBHa : ['enHanbeBHa IIpernoiaBaTeb
consumer services market
Development of measures to
improve the quality of
" . s
21 [Ysionr Txao Anp services provided by 3yenxosa FOmn K.M.H., JJOLIGHT

organizations (on the example
of Marriott International inc.)

AJlexcaHapoBHA

22

Ixopesa Maptun
SIHe30BUY

Promotion of goods and
services on the consumer
service market based on the
concept of content marketing
(using the example of
«Gorenje» LLC)

ITpoxoposa Vpuna
I'ennanbeBHa

CTapllui
IIpENoiaBaTesib

lyxuna Munena
'ennangpeBHA

The role of category
marketing in the retail
industry

I"'aBpununa Onbra
ITaBnoBna

K.3.H., JOOEHT

O muna Axacracus

Creating an advertising

MakapoB JImutpuii

24 1 . . .
BuktopoBHa campaign for a VK product  [Mropesuu -9 1. OEHT
.
3asenyromuit Kadenpoit MapKETHUHTa (————_Z?;.) P
——E

@axkynbrera "BeIciuast mkona ynpasieHus"

C.B. Kaprniosa




